Do casinos promote the image of a tourism destination? The case of Ponta Delgada, Azores by deus, jose
Do casinos promote the image of a tourism destination? The case of 
Ponta Delgada, Azores 
 
José Pereira de Deus 
Gaming inspector, SRIJ, Portugal 
jose.deus@sapo.pt ; jose.deus@turismodeportugal.pt  
 
ABSTRACT 
This study evaluates the role of a casino in the promotion of 
the image and development of a tourist destination. The basis of 
analysis is the city of Ponta Delgada, the capital of the Azores 
islands, Portugal. The purpose is to determine what impact the 
casino may have as a tourist attraction in the destination area. 
The methodology includes surveys of domestic and foreign 
tourists about the perception of the image of Ponta Delgada, as well 
as the role that the casino performs as an element of attraction. The 
data gathered includes 176 valid answers.  
The study also analyzes the relation between the image of the 
destination and the likely future tourist behavior.   
 
IMPLICATIONS 
This study enables a better understanding of what the realistic 
expectations may be regarding the impact of a casino in the 
promotion and image of a touristic city. 
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